Audience Analysis Assignment
Congratulations! Your group of budding entrepreneurs is ready to launch your new business (company) to the world. One of the key components to a successful launch and ultimately a successful business is a key awareness of your product and audience. It is not simply enough to create a great product or service. According to businessknowhow.com, “In today’s competitive marketplace, businesses need to begin their promotional efforts before they start selling their wares.” Much of this promotional activity centers around audience research and analysis. 

Task 

Using the information, you’ve studied in Chapter 5: 
1. Develop a business that offers a product or service that appeals to a specific target audience. In developing your ideas for a potential business, consider the following: 
a. What is the product or service? Is there anything like this already on the market? If there is, what is going to make your business stand out to your audience? Why does your audience need this particular product or service (purpose)? What will be your business’s mission or goals? How will you make these ideas align with the needs, expectations, and attitudes of the audience? How will you convey this information effectively to your intended audience? 
b. Demographics— Who is the intended (primary) audience? Is the intended audience an expert, semi-professional, or layperson? How do you know? What is their educational background? Is there a secondary audience for this product/service? What research has already been done about your audience? What will you have to do to further target the intended audience? 
c. What are the needs of the primary audience? What are their attitudes, expectations, cultural characteristics? What are their preferences? How will your business meet their needs? 

2. Create a technical document to introduce your business to the consumer in a way that will get them educated and excited about your business. In other words, what marketing strategy would best meet the needs of your intended audience? Besides the company name and logo, your document should: 
a. align with the Measures of Excellence (Chapter 1) 
b. demonstrate the characteristics of an effective technical document (Chapter 1) 
c. be creative (avoid using templates!) d. demonstrate that you have met the needs of your audience (Chapter 5)



ANSWERS TO QUESTION 1 
(IF YOU THINK YOU CAN ADD MORE INFORMATION PLEASE BE FREE TO DO SO)
Product: Healthy Energy Drink

Name of businesses: Booster Energy Company
1. Develop a business that offers a product or service that appeals to a specific target audience.  In developing your ideas for a potential business, consider the following:
A.  What is the product or service?
· Energy Drink
Is there anything like this already on the market? 
· Yes
If there is, what is going to make your business stand out to your audience?
· It will be a heather drink with less sugar and remove 
 Why does your audience need this particular product or service (purpose)?
· College kids that work or do extra activities might have trouble sleeping. Healthy energy drinks to keep them going throughout the long hard days of studying and work. 
 What will be your business’s mission or goals? 
· To help college students
How will you make these ideas align with the needs, expectations, and attitudes of the audience? 
· By looking at our audience ad thinking of things they can relate to
 How will you convey this information effectively to your intended audience? 
· By using text and graphics that will catch their attention
B.       Demographics
Who is the intended (primary) audience?
· The intended or primary audience is college students.
 Is the intended audience an expert, semi-professional, or layperson?  
· Layperson
[bookmark: _GoBack]How do you know?
· Our target audience as a whole does not have much experience within the professional world. 
 What is their educational background? 
· High school diploma/ GED and some college.
Is there a secondary audience for this product/service? 
· Our secondary audience are overnight workers. 
What research has already been done about your audience? 
· The use of energy drinks is a common practice among college students in order to stay productive during demanding schedules. A survey done in 2017 among 496 college students showed that 51% consume energy drinks 1-4 times a month. (https://www.ncbi.nlm.nih.gov/pmc/articles/PMC2206048/) 
What will you have to do to further target the intended audience?
· Advertise on popular platforms used by college students today like Instagram and Twitter. As well as promote on different college campuses. 
 
C.
 What are the needs of the primary audience?  
· The primary needs for the audience is a drink that improves energy and endurance but is healthy as well.
What are their attitudes, expectations, cultural characteristics?  
· The audience is young and they expect a healthier option, with fewer sugar and caffeine  levels.
What are their preferences? 
· The audience prefers to have a healthy energy drink that does not leave them feeling depleted afterwards or cause weight gain.
How will your business meet their needs?  
· Our business “Green Booster” will meet their needs because we plan on providing a healthier option energy drink that will contain more vitamins and nutrients such as vitamin B,B12, and B6 than our competitors. We also will limit the usage of sugar and caffeine in our drinks as well.


